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Overview

¥ ChildrenÕs Television Standards (CTS), and their
review

¥ Research for the review

¥ Trends in childrenÕs television viewing (OzTam
ratings)



Objectives of the CTS

¥ to ensure children are specifically catered for,
including with Australian programs and

¥ to provide for the protection of children from possible
harmful effects of television



Assumptions underpinning CTS

¥ Children have specific programming needs

¥ Programs should be culturally appropriate and
contribute to childrenÕs developmental needs

¥ The market will not naturally provide ÔqualityÕ
childrenÕs programming



Stakeholders in CTS

¥ Broadcasters
¥ Program producers
¥ Advertisers
¥ Cultural agencies
¥ ChildrenÕs media/parent interest groups
¥ Public health organisations
¥ Children (last but not least)



Time to review the CTS

¥ Original standards introduced in 1979

¥ Required under the Broadcasting Services Act 1992

¥ The current CTS came into effect in January 1990

¥ Minor changes to rules since then



What do the ratings tell us about:

¥ Importance of television to children and how this
changing?

¥ Importance of the child audience to commercial
broadcasters?

¥ Programs that engage the child audience?



ChildrenÕs total television viewing
Average Time Spent View FTA & STV - People Aged 0-14, All People
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Children as part of FTA TV audience
Average audience size for Free-to-air Television - People Aged 0-14, All People
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Number of children viewing commercial TV through the day Jan-June 2006

Daypart profile by hour: Average audience size for free-to-air television by age group, 
January-June 2006
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Children as proportion of total FTA audience

Daypart profile by hour: Percentage of viewing audience for free-to-air television by age 
group, January-June 2006
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Key components of the CTS

¥ Quotas

¥ Quality criteria

¥ Timing and scheduling

¥ Non program material - advertising



CTS quotas

¥ The CTS requires that each licensee must broadcast:

Ð260 hours of C programming annually, including
new Australian C drama (96 hours over 3 years)

Ð130 hours of P programming annually

¥ C and P material pre-classified by ACMA against
ÔqualityÕ criteria



CTS quality criteria

Pre-classification criteria for CTS childrenÕs programs:

¥ Is made specifically for children

¥ Is entertaining

¥ Is well produced

¥ Enhances a child's understanding and experience

¥ Is appropriate for Australian children



Timing and scheduling of C and P
programs
¥ C band for childrenÕs programs:

7:00am to 8:00am Monday to Friday
4:00pm to 8:30pm Monday to Friday
7:00am to 8:30pm Saturday, Sunday and school
holidays

¥ Preschool programs must be shown between 7:00am
and 4:30pm Monday to Friday



Most watched programs on FTA, 2005

2005 Rank  Top 10 Programs, 0 -14 age group  Channel  Country  AUD 
1 WILLY WONKA & THE CHOCOLATE FACTORY -RPT  NINE U K 438,000 

2 STUART LITTLE 2  NINE USA 369,000 
3 TEN'S AFL FINALS: 2005 GRAND FINAL SYDNEY V WEST COAST  TEN Australia  358,000 

4 AUSTRALIA'S BRAINIEST COMEDIANS   TEN Australia  345,000 

5 BIG BROTHER - THE WINNER ANNOUNCED   TEN Australia  343,000 

6 BIG BROTHER - THE FINAL EVICTION   TEN Australia  340,000 

7 MYTHBUSTERS - JAWS SPECIAL  SEVEN Other OS 332,000 
8 THE ALL NEW SIMPSONS   TEN USA 324,000 

9 WALLACE AND GROMIT: A GRAND DAY OUT -PM  ABC  U K 324,000 

10 AUSTRALIAN IDOL - AUDITION 1  TEN Australia  322,000 

 



Most watched childrenÕs programs on FTA
2005 
Rank  

Top 1 0 Children's Programs, 0 - 14s Episode Counter  
 [5 City Metro]  

AUD  

1 WALLACE AND GROMIT: A GRAND DAY 
OUT-PM 

1 324,000  

2 ANGELINA BALLERINA: THE SHOW MUST 
GO ON -AM  

1 298,000  

3 WALLACE AND GROMIT: THE WRONG 
TROUSERS-PM 

1 285,000  

4 HORRIBLE H ISTORIES-PM 26 280,000  

5 LITTLE LULU-PM 28 274,000  

6 MAMEMO -PM 1 272,000  

7 FAIRLY ODD PARENTS -PM 27 270,000  

8 BB3B-PM 13 266,000  

9 BOB THE BUILDER SPECIAL: BOB'S BIG 
PLAN -AM  

1 265,000  

10  CHALK ZONE -PM 26 258,000  

 



Most watched childrenÕs programs on FTA:
ABC factor:
¥ top 10 most popular programs
¥ highest number of childrenÕs programs on FTA in

2005 Ð mostly not Australian
¥ Average 0-14s audience for these programs ranged

from 324,000 to 258,000
¥ ABC childrenÕs programs scheduled in weekday

morning and afternoon blocks



Most watched childrenÕs C & P programs
on commercial TV, 2005

 

Top C &P Programs , 0-14s Program  
C P 

Category  

Channel  AUD 

FLIPPER AND LOPAKA - THE 
SEARCH FOR NEPTUNES TRIDENT  

C Drama  
 

Seven  84,000  

TRIBE: THE NEW TOMORROW  C Drama  Seven  77,000  

THE FAIRIES (R)  P Seven  67,000  

THE SHAPIES -RPT C Drama  Nine  63,000  

THE EGGS -RPT C Drama  Nine  63,000  

HI-5 P Nine  60,000  

FAIREEZ SAT  C Drama  Ten  49,000  

PIRATE ISLANDS RPT  C Drama  Ten  41,000  

IN THE BOX  P Ten  40,000  

 



Trends in average audience (AUD) size - commercial,
all free-to-air and STV: 0-14s 16:00-17:00 weekdays 

 

 Time Band  16:00 -17:00      

TV Platform  Commercial  Free-to -air  Subscription  

2001  152,000  387,000  NA  

2005  87,000  305,000  79,000  

2006  79,000  246,000  102,000  

AUD Change 2001 -05 -65,000  -82,000  NA  

%Change 2001 -05  -43% -21% NA  

    

AUD Change 2005 -06 -8,000  -59,000  23,000  

%Change 2005 -06  -9.20%  -19.34%  29.11%  
Source: OzTAM Pty Ltd Ratings; NA=Data Not Available  

 



Trends in average audience size: 0-14s 6:00-11:00am weekends

Commercial TV  
06:00 - 
07:00  

07:00 - 
08:00  

08:00 - 
09:00  

09:00 - 
10:00  

10:00 - 
11:00  

2001  35,000  178,000  264,000  263,000  233,000  

2005  40,000  157,000  208,000  213,000  186,000  

2006  33,000  140,000  186,000  192,000  163,000  

%Change 2001 -05 14%  -12%  -21%  -19%  -20%  

Free-to-air TV      
2001  50,000  236,000  397,000  355,000  270,000  

2005  55,000  230,000  337,000  268,000  214,000  

2006  43,000  192,000  286,000  237,000  185,000  

%Change 2001 -05 10%  -3% -15%  -25%  -21%  

 Subscription TV       
2005  13,000  43,000  75,000  89,000  86,000  

2006  15,000  50,000  90,000  105,000  102,000  

%Change 200 5-06 15%  16%  20%  18%  19%  

 



Conclusions

¥ Commercial TV number one medium with the child
audience

¥ Children are engaged by programs made for children
¥ Audiences being lost by FTA for childrenÕs programs
¥ WhatÕs behind these trends?


