
���������	�
���
��������
� ����������

�������

Presentation by Rohan Lund
Head of Strategy & Investments
Seven Network Limited

Network Insight
Mobile Content Workshop
3 May 2005



Content
Aggregation Facilitation

Broadcast /
Transmission

Consumer

Content decisions are 
often made at this filtering 
point which then feeds 
into the carriers:

• Legion Interactive
• Ninemsn
• m.Net

Carriers presently control 
the delivery platforms
and work with the mobile
content filters:

• Telstra i-mode
• Optus Zoo
• Voda Live
• 3

Where do we fit in the chain?



Mobile content is clearly evolving….
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Mobile Content 
Delivery

Peer to Peer

What do consumers actually want?

Peer to Many

Premium content & services / 
Pay per view

Mobile TV / 
Broadcast

How do consumers want to receive the content?  Will they pay for it?
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Will DVB-H transform mobile content delivery?

Devices will be 
capable of 
receiving 3G and 
UHF DTT 
broadcast

DVB-H technology can be deployed in 
mobiles, iPods, vehicles, in-store and 
outdoor screens

Unallocated UHF 
spectrum could 
carry 20 channels 
with sufficient in-
building coverage
(subject to adequate tower density)

Will people watch TV on mobiles?
What kind of TV?


